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Ahead in the clouds
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Businesses save on tech OSU basketball failing
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Directors

eye beholds
beauty
In ruins

BY ADRIAN BURNS | BUSINESS FIRST

It is hardly apparent to pass-
ersby, but a major renovation of
the Columbus Museum of Art is
well under way.

Inside a hollowed out Derby
Court, heavy machinery lowered
in from above clattered loudly on
a recent morning as the atrium
at the heart of the museum was
prepared for a makeover.

The normally polished lobby
was marked by a huge opening
in a wall that eventually
will be a new elevator
stop. All around, art
patrons have been
replaced with dust
and construction
workers in hard
hats.

The spectacle is
part of an approxi-
mately $39 million
project to reno-
vate and expand
the  museum
that called for
closing most

SEE MUSEUM,

PAGE 37

JANET ADAMS | BUSINESS FIRST
Columbus Musuem of Art Executive Director Nannette Maciejunes is overseeing a renovation
that includes lowering the floor and adding a glass ceiling to the entry atrium.

Capital deals

BY CARRIE GHOSE | BUSINESS FIRST

Capital University has an
agreement to buy the shopping
center housing the Bexley Monk
restaurant and other businesses,
but intends to keep the property
a commercial venture.

Capital has until mid-June to
decide if it will go through with
the deal for Bexley Square under

Kroger
|
Main St.
COLUMBUS Alum
Creek

Seminary apartmenlts

retail site

a March 29 purchase agreement,
the school said. It will use the
coming weeks to study tenants’
leases, the property’s fit with uni-
versity needs, an environmental
assessment and legal and finan-
cial issues.

The strip mall sits across East
Main Street from the 3,400-stu-
dent campus.

SEE BEXLEY, PAGE 38
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Westminster-Thurber puts
2nd high-rise on wish list

BY CARRIE GHOSE | BUSINESS FIRST

With nearly $4 million
in expansion and reno-
vation scheduled this
year at Westminster-
Thurber  Community,
its parent is studying
whether to add a sec-
ond high-rise to meet
demand for its indepen-

K. Kemper: OPRS

dent senior apartments.
A $43 million, 14-sto-
ry tower for the campus
north of downtown is
among $212 million in
potential projects that
Ohio Presbyterian Re-
tirement Services listed
in public hearings re-
quired before issuing
SEE THURBER, PAGE 38
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Microsott CEQ
tells employees
to get on board

BY TODD BISHOP | FOR BUSINESS FIRST

Cloud computing in its short
form lets businesses use opera-
tional applications and services
over the Internet.

Many are employing the con-
cept through such services as
Google Docs, but the role it will
play for small businesses still
isn't clearly defined.

For a different perspective,
read what Microsoft CEO Steve
Ballmer wrote to his employees
in an e-mail about the direction
the company is moving regard-
ing cloud computing:

“I spoke to a group of students
and faculty at the University
of Washington to discuss how
cloud comput-
ing will change
the way people
and businesses
use  technol-
ogy.

My goal was
to  challenge
people to look
at the cloud

S.Ballmer: A more broadly

cloud computing and under-

believer. stand the mul-
tidimensional

nature of the cloud transforma-
tionhappeningtoday. Other com-
panies have defined the cloud in
a narrow, one-dimensional way.

In my speech, I outlined five
dimensions that define the way
people use and realize value in
the cloud:

e The cloud creates opportu-
nities and responsibilities.

e The cloud learns and helps
you learn, decide and take ac-
tion.

e The cloud enhances your
social and professional interac-
tions.

o The cloud wants smarter de-
vices.

o The cloud drives server ad-
vances that drive the cloud.

'This view fuels our investments
across the entire company, from
data centers to cloud platform
technologies to cloud-based
development tools and applica-
tions.

Of course, thereis more work to
do; we have strong competitors.
‘We need to be, and are, willing to
change our business models to
take advantage of the cloud. We
must move at ‘cloud speed; espe-
cially in our consumer offerings.
And we need to be crystal clear
about the value we provide to all
our customers.

We have an enormous oppor-
tunity in front of us. We have
great products and services in
the market today and a range of
new ones on their way.

All of our products make the
cloudbetter, and the cloud makes
our products better”

TODD BISHOP is the editor of TechFlash,
a product of the Puget Sound Business Jour-
nal, an affiliate of Columbus Business First.
Ballmer’s e-mail was edited for space.
toddbishop@bizjournals.com
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(hance
or clouds

CLOUD COMPUTING IS a term given fo services that
provide a company’s technology needs through Infernet-
based platforms. It can be customized, help slash expenses
for software and hardware, has the elasticity to grow

or shrink with individual demands and is among trends
experts say will play a larger role with small businesses.

BY ADRIAN BURNS | BUSINESS FIRST

f you are a small-business owner with your head
in the clouds when it comes to technology, that
is not necessarily a bad place to be especially if
you'e looking toward the future.

There are Web sites and publications that say
cloud computing for small businesses is a trend
to watch in 2010. In line with that, companies are

expanding or introducing cloud computing services for
customers. Microsoft, for instance, introduced Office
2010, which offers a blend of its standard Office features
and cloud computing services that is aimed at small
businesses.

So what is it and why should small businesses pay
more attention to the concept?

The idea of cloud computing isn’'t anything new, but
advances in technology are making it easier and in some
cases cheaper for small businesses to harness the flexi-
bility it offers. It can give small businesses big computing
power for a fraction of the cost of buying and maintain-
ing equipment.

“The value that you're receiving off of moving to the
cloud model is so tremendous you can’t ignore it;” said
Steve Gruetter, director of Platform Lab, a Columbus-
based nonprofit that offers supercomputer-type power
remotely to small businesses looking to test their sys-
tems.

Faster and more reliable Internet servers have made
widespread availability of the technology possible —
leading companies in recent years to roll out offerings
with claims of significant cost savings and convenience
gains. But tech experts urge a measured approach say-
ing although it can bring huge benefits, cloud comput-
ing technology is far from mature and comes in many
forms.

SEE COMPUTING, PAGE 14






